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Vodacom is a leading African communications company providing a wide 
range of communication services, including mobile voice, messaging, 
data, financial and converged services to 69.3 million customers. 
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What we offer

Financial services

insurance

Self-service care

 

Entertainment
music streaming

gaming

Consumer products Voice Data Messaging

SecurityUnified 
communication 
voice 
messaging 

Cloud and 
hosting

Connectivity
 

 

Managed mobility
 

Points of presence (PoPs) 
for mobile operations
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Enterprise

Consumer services

Notes:
 

 

Benin
Botswana

 

France

Vodacom Business Africa

Gabon 
Ghana 

Namibia
Nigeria 

South Africa 

Zambia
Zimbabwe

million 20171 2016

South Africa 39.4 34.2
 Tanzania 12.6 12.4
 DRC 10.8 8.5
 Mozambique 5.1 4.8
 Lesotho 1.4 1.4

Total 69.3 61.3

Customers

2016

2017

Where we work
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Delivering 
social value 

Vodacom 

Vodacom corporate social investment 
(CSI) spend

R’000 2017 2016

South Africa 93 000 86 000
Tanzania 6 155 6 724
DRC 5 900 4 112
Mozambique 2 620 4 673
Lesotho 6 533 5 039

Total CSI spend 114 208 106 548

Promoting financial inclusion 

for our customers, ensuring that even those in remote 

Since 1999 Vodacom through its 
Foundation has invested well over 

R1.2 billion  
in community investment across 
our operating countries. 

Developing mobile 
solutions to address 
socioeconomic 
challenges 
Connecting people and enabling 
businesses are the main outcomes 
of the mobile and fixed network 
services we offer. Communication 
improves quality of life, enables 
efficiency, connects supply and 
demand, and supports the sharing 
of information and data between 
individuals and businesses.

Promoting digital 
inclusion 
Early in the year we launched our 
Siyakha platform, which aims to further 
lower the cost to communicate. 

Vodacom empowers 
small-scale fishermen 
through the use of 
technology
Vodacom in partnership with the 
University of Cape Town (UCT) has 
launched a free smart-phone app to 
help small-scale fishers monitor their 
catches. The app is called Abalobi, 
named for the isiXhosa phrase, 
Abalobi Bentlanzi meaning “fishers”.

information management system for the  

Small scale fisherman at work.
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International operations 

The Instant Network School

In the DRC

In Lesotho

In Tanzania

Instant Classroom 
‘digital school in a box’
– delivering quality 
education to refugees

Vodacom 

Improving access to education
South Africa

connectivity to 3 000 schools
over 100 000 teachers. 

connected 92 teacher 
centres

To date we have over 260 000 registered 
learners on Vodacom e-school. 

927 trainees

Vodacom eases cost 
burden for job seekers 
To remove the cost burden associated 
with searching for a job, in June 2016, 
Vodacom partnered with South Africa’s 
leading and most reputable career 
websites to launch the NXT LVL 
(pronounced Next Level) zero-rated 
career website. 



continued
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Addressing health challenges
South Africa

3 167 health clinics across 
eight provinces, of which 1 991

International operations

 

Lesotho

2 000 low cost 
sanitary pads this year benefited over 
10 000 girls. 

2 000 women 

55 million free SMSes have been sent, 
with over one million women registered

built and helped equip dedicated C-section theatres at two district hospitals

train and equip two district hospitals with neonatal intensive care facilities and staff
establish a dedicated maternity hospital at CCBRT

 

2 000

Tanzania

10 000 treated mosquito nets 

2 000 smartphones

Mozambique

 The Department of Health is 
using the latest technology to 
improve healthcare service delivery 
and patient outcomes in South 
Africa. The Stock Visibility Solution 
enables us to increase access to 
medicine by allowing the 
Department of Health to track 
critical supply chains at any given 
time. We are able to monitor 
real-time visibility of stock levels in 
clinics to ensure that South Africans 
always have access to the 
healthcare they need, particularly 
for those patients who rely on 
chronic medication. 

Minister of Health Dr Aaron Motsoaledi, 
July 2016

 
the Smile Foundation

 
R17 million 600 children



 Ubuntu is one of the values that 
we espouse at Vodacom and, as such, 
the occasion of Nelson Mandela Day 
offers us the privilege to extend 
human kindness to others, especially 
those who are less fortunate in our 
country. This we do in the spirit of 
wanting to change the world for the 
better, just as Madiba did. 

Vodacom Group Chief Executive,  
Shameel Joosub

continued

Volunteering
Vodacom and staff members 
continue to play an active role 
in communities, supporting 
those in need through 
volunteering initiatives, 
donations and participating in 
causes that fall primarily within 
our focus on promoting 
education and health. 

their choice in South Africa for a year, 

Vodacom 

Safety and security 

www.gbv.org.za 

Connect For Good

Mandela Day food security 
The initiative forms part of a larger project that the Vodacom Foundation is 
rolling out across the country, building on its inaugural food security drive 
launched in honour of the International Nelson Mandela Day in 2013. 



Contributing to employment, 
job creation and skills 
development 

We depend on our people to deliver 
the best experience to our customers. 
For this, we need technical skills (best 
network), product development and 
financial expertise (best value), and 
great customer-facing employees 
(best service).

Number of employees by country 
(excluding VBA)

Country 2017 2016

South Africa 5 038 5 009

Tanzania 525 546

DRC 617 613

Mozambique 485 466

Lesotho 207 202

Skills development 

Leadership development

Discover Graduate programme

Interns, learners and bursars

Developing diversity Representation of women in senior 
management:

2017 2016

South Africa 30% 18%
Mozambique 18% 20%
DRC 45% 23%
Tanzania 25% 25%
Lesotho 20% 30%

Vodacom 



Economic contribution to the 
economies where we operate

Vodacom 

We support economic growth and job 
creation through increasing access to 
our services by widening coverage and 
driving affordability. We are a major 
investor, taxpayer, employer and 
purchaser of local goods and services, 
playing an important role in helping to 
develop the economies of the countries 
in which we operate. 

Economic value added

Rm 2017 2016

Employees1 5 516 5 598
Providers of finance 14 475 13 855
Governments 5 827 5 679
Community spend 114 106
Value reinvested 9 610 9 004
Value retained 1 425 1 209

Note:

 

Scoring Element Target Points Achieved Points Cost of Investment

Ownership  25 16.13

Management Control  23 17.33

Board representation   8 8.00
 Other Top Management   5 4.05
Employment Equity  10 5.28

Skills Development  20 16.93 R161 million training spend on  
Black people

Enterprise and Supplier 
Development  50 42.62

R7 billion to >51% black owned 
suppliers

Procurement  25 19.00 R5.7 billion to >30% black women 
owned

Supplier Development  10 5.62 R149 million on supplier development
Enterprise Development  15 15.00 R399 million on SMME development

Socio-Economic 
development  12 12.00 R225 million on uplifting communities

Total 130 105.01 Level 4

 
 

R7bnR161m R5.7bn R23bn

105 R399m R149m R225m

Cash tax contributions

R8 237 million R6 619  million R1 226million

full time employees.

7 587
 capital investment representing 14% of revenue

R11 292 million

Investing in our communities 

R114 million
distributed to employees in salaries and benefits

R5 516 million

130
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  Supporting economic transformation 
through preferential procurement

 
 

 

Vodacom 

  Vodacom launches mobile 
App for smallholders

  Cost to communicate 

remains an ongoing concern for our customers 

•  

• 

• 
smart notifications for customers; 

• 

• 
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  R20 million Disaster Relief Fund 

Mozambique – Cyclone Dineo

  Supporting our communities to deal with disaster relief efforts 
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As an active corporate citizen, 
Vodacom is one of the pioneers of 
social transformation through ICT.  
In the past 18 years, we have spent 
over a billion rand to transform 
the lives of people through the 
Vodacom Foundation. 

SMMEs

Ownership

continued

Transformation 
is in our DNA

Vodacom 

Innovator Trust

Vodacom shops

 



24 YEARS 
 
 

 

2009

Vodacom lists 
on the JSE.

Vodafone 
increases its 
shareholding  
to 65%.

2010

 
was the voice 

2011 2012 2013

 
 

transformation, migrating our 

2014

 
 

2016

coverage in  
 

2015

 

2003

Vodacom 
Mozambique 
launches after a 
record three-
month network 
roll out.

2004

customers in  

2005

base stations in the 

 

2006

 

 
 

2007

country in Africa, after 
South Africa, to get 

We announce an 

2008

Vodacom Business is launched,  
as part of our plan to reposition Vodacom as a 
leading provider of converged information and 
communication solutions.

Vodacom Tanzania introduces m-pesa, Vodafone’s 
award-winning money transfer service.

 
 

 

1994 1995

 

rugby team, the 
 

 

1996

We’re the first 
in the world  
to launch a 
prepaid service.

We switch on  

1997

reaches the one 

1998

Launch of prepaid 
access to the 
internet, a world 
first.

1999

We receive  

certification  
for our 

 

2000 2001

becomes the highest 

1993

Vodacom is awarded a licence to operate  
a GSM cellular network in South Africa.

2002

Vodacom 
Congo 
launches in 
the DRC.

 
Vodacom Tanzania  

lists on the  
Dar Es Salaam  

Stocks Exchange




